
The Artisan Approach
Klaus Preidt relies on an old-world sensibility steeped in luxury and quality to set his retail stores 
and wholesale collections apart. << By Marilyn DeMartini
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Klaus Preidt is a perfectionist.
Whether it’s his eponymous retail concept or namesake brands, Preidt [pronounced 

“Prite”] shows a fastidious attention to detail, blending old-world craftsmanship, modern 
technology and classic style. His two stores stock a mix of handcrafted men’s and 
women’s shoes, which carry an average price of $240 and comprise 67 percent of his 
business. The remainder of the stores’ mix is made up of luxurious men’s made-to-mea-
sure casual and formal clothing, as well as leather accessories. “You won’t find these lines 
anywhere else in the U.S.,” said Preidt, standing inside his sleek Palm Beach Gardens, Fla., 
store. “Unique style becomes a habit. Once customers get used to it, they are hooked.”

Preidt prides himself on his exclusive merchandise, something he says American 
stores are lacking. “You see more [selection] in an Italian village than you see in a big 
city here,” he said. “The small factories create things that may be harder to do, but that 
is how trends start.

“Most would say, ‘This wouldn’t work,’” he explained, pointing to a soft leather heeled 
moccasin as an example. “But it does. It just took a little bit more thinking.” 

Born in Romania and educated in Germany, Preidt entered the shoe trade when his 
pursuit of artistic photography could no longer support his material needs. He got 
his start in retail with Walkers in Hannover, Germany, where his approach to selling 
included educating consumers about product construction. Walkers’ wholesale division, 
impressed by his sales strategy, then hired him to work for its German and Swiss opera-
tions. There he sold its products and provided feedback to the company.

Preidt’s work took him around the world, which suited him just fine until he met his 
future wife, Sheri, on a transcontinental flight. While he resided in hotels, she called 
Madison, Wis., home, prompting him to open Preidt there in May 2004. “I had to find a way 
to combine my business and keep my marriage,” he laughed.

Preidt began by securing an exclusive selection of European brands, among them  
Navyboot, Nera and Lemon Dry. To supplement that assortment, he launched his own 
private-label collections, Preidt and KP. Preidt does not attend American trade shows, 
instead traveling to Europe eight to 10 times each year to source product from the small 
factories and artisans he’s known for two decades. There, through heavily protected 
sources, he also has unique designs created to maintain exclusivity for his Preidt and 
KP lines.  

Preidt’s Madison store enjoyed immediate success — the original location has since closed, 
and a new location is slated to open later this month — but Preidt began looking south in 
order to supplement the slow winter season. A southern locale, he reasoned, would also mean 

that he could test warm-weather product before putting it on the floor in Madison.
For his second store, which opened in August, Preidt chose Downtown at the Gardens in 

Palm Beach Gardens. “People here understand quality,” he said. “They touch it and know 
what it is, and often say it is well-priced — the best compliment.” 

The new open-air center feeds off the adjacent Palm Beach Gardens Mall, and is centrally 
located near tony Palm Beach and Jupiter Island. “Klaus Preidt is an exceptional addition 
to this center, as he understands the demand for handcrafted quality and the importance 
of individuality,” said Craig Menin, president of Menin Development Cos., the owner of 
Downtown at the Gardens.

The store’s unique look starts at the broad glass windows, where a single row of shoes 
and bags, strategically placed below eye level, afford full view of Preidt’s minimalist yet 
elegant interior, which reflects the beachside locale. The walls are painted in muted yel-
low and seafoam gray hues, while the concrete floor is stained in shades of deep green 
and blue. At the center of the store, a large circular display ottoman doubles as seating, 
with brown suede cushions for color contrast and comfort. 

Custom-made deep-brown fixtures offer stark merchandising in simple Italian style. Jim 

Tomich, of Madison-based Carlson Company Inc., explained how the company built the 
fixtures from Preidt’s napkin sketch. “Klaus was open-minded but decisive,” Tomich said. 
“We helped execute his concept, but Klaus enjoyed the process and made it fun.”  

With his new store already enjoying a loyal customer base, Preidt is shifting his atten-
tion to his budding wholesale business, which now has several customers, including 
upscale Gus Mayer in Birmingham, Ala., and Madison-based Fair Indigo, a new Internet 
store specializing in free-trade products. “Preidt was a great marriage for us to provide 
accessories for our private line,” said Bill Bass, CEO of Fair Indigo. “[The shoes] have the 
elements of style, coupled with the fact that they are made by artisan shops in Italy.” 

Looking ahead, Preidt said he plans to expand his wholesale business to select retailers, 
but will be careful to maintain exclusivity for his stores and e-commerce site, Preidt.com. 
“For wholesale, I look to my close friends, who are the top independent retailers. It is not 
like selling to big-box stores,” he said. “The high-end independents are an enhancement 
to my brand.”
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Klaus Preidt takes pride in carrying unique, handcrafted merchandise at his stores.


